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Abstract: Developing coastal craft villages in a balanced manner between commercial 

activities and other livelihoods, contributing to conservating and preserving traditional 

values of traditional craft villages in coastal areas is one of the important goals of sustainable 

marine economy development in Vietnam. The research „Supporting communities in coastal 

areas to transform, expand their livelihoods and develop tourism“ with the scope of coastal 

handicraft villages which are at risk of being disappeared was carried out in order to 

assess and recommend the solutions to improve living conditions for traditional coastal craft 

villagers. The livelihood expansion and transformation will increase income, improve quality 

of life, limit dependence on nature, reduce risks, increase livelihood assets and increase 

accessibility and stable sources of livelihood assets. The sustainable development of craft 

villages will contribute to ensuring employment and social security issues while creating 

greater benefits for the preservation, maintenance and promotion of cultural values in the 

coastal areas. Besides, the development of diverse, unique, highly competitive tourism will 

be motivated as well as taking the advataged of the region‘s strengths. 

Keywords: livelihoods; Tourism development, coastal areas, craft village, livelihood 

transformation. 

I. Introduction 

Craft villages in one of the treasure 

in the coastal area of Vietnam. A long 

history exist with its own characteristics 

of people, occupations  and  products, 

this place has become  a  hidden  charm 

of the rich cultural values of the people 

of the sea. How to developing craft 

villages in a balanced way between 
 

commercial activities and other 

livelihoods, contributing to preserving 

and conserving the traditional values of 

traditional craft villages in coastal areas is 

one of the important goals of sustainable 

marine economic development. Therefor, 

studying and supporting communities in 

coastal areas to transform, expand their 

livelihoods and develop tourism with 
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the scope of coastal craft villages was 

carried out to ensure that it could be the 

best practice in livelihood change for 

local communities which contributed 

positively to improving living standards, 

broadening    sustainable    livelihoods  

for traditional  coastal  villages  at  risk  

of being threatened; encouraged the 

restoration, preservation and promotion 

of cultural values in traditional craft 

villages along the coast of Vietnam; met 

practical needs and could help coastal 

communities, especially coastal craft 

villages, maintain their lives and ensure 

long-term and sustainable livelihoods 

during the development. 

II. Theoretical basis 

2.1. Livelihood 

Livelihood is a concept which is 

often understood and used in many ways 

and at different levels. In this study, the term 

“livelihood” means the ways of earning  

a living of a community, in particular, 

“livelihood” is understood as the mode of 

living of the people living in the coastal 

areas of Vietnam including activities of 

making a living according to traditional 

methods (cultivation, livestock, fishing, 

aquaculture and seafood processing, etc.), 

and new ways of making a living through 

the process of contact with neighboring 

ethnic groups, through the state’s support 

policy and vocational training  as  well  

as from the internal development in 

economic activities of the coastal villages 

of Vietnam.[1] 

Sustainable Livelihoods: “A 

livelihood is sustainable when it has the 

ability to respond to and recover from 

impacts, or can promote capabilities and 

assets both now and in the future. while 

not eroding the foundation of natural 

resources.[2] 

2.2. Livelihood transforming 

Livelihood transformation is 

accomplished through livelihood 

strategies. In the most general sense, 

livelihood strategy is the way people 

access and use livelihood assets in 

specific  economic,  political,   social   

and environmental contexts to achieve 

livelihood outcomes expected [3]. 

Livelihood strategies can be short-

term,  medium-term  or   long- term.  

Livelihood  strategies  can   also  be 

spontaneous, reactive  or  planned. The 

implementation of these strategies 

depends very much on the actual context, 

as well as the conditions of livelihood 

assets of local households. The response 

strategy is to ensure access to livelihoods, 

secure income, limit the decline of 

livelihood assets and immediate negative 

impacts in order to maintain stability for 

livelihoods of the people in emergency 

requirements. The spontaneous response 

strategy takes  place  independently,  

apart from the individual plan, lacks 

system and is located on a small scale. 

The planned response strategy is to use 

specific, pre-prepared actions to address 

changes from external influences. The 

planned response strategy  has  the  task 

of ensuring the diversity and stability of 

livelihood assets, as well as the access to 

livelihood assets of households, orienting 

how to access and use these livelihood 

resources in specific contexts in order to 

stabilize and develop a sustainable life in 

the long term. 
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2.3. Livelihood characteristics of 

people in coastal craft villages 

Traditional coastal village can be 

considered as a coastal village that has one 

or some traditional crafts handed down for 

a long time, which can be separated from 

agricultural activities. The development 

of coastal craft villages currently faces 

many difficulties and limitations such as: 

scattered on a small scale, closed within 

households; the skill level is lost due to 

the ineffectiveness of technology transfer 

and vocational training; handicraft 

products of craft villages in a state of 

weak competitiveness or being replaced 

by industrial products of the same type, 

making it difficult to consume and develop 

production...  Besides,  the  livelihoods  

of coastal people are mainly rely on 

fishing and people often live in isolated 

and disadvantaged areas. Coastal people 

often face a vulnerable and dangerous 

environment.[4] 

Livelihood transformation creates 

incentives for people to stop unsustainable 

livelihood activities and switch to 

sustainable livelihood activities. The main 

objective of livelihood transformation is to 

increase income, improve quality of life, 

less dependence on nature, reduce risks, 

increase livelihood assets and increase the 

stable livelihood assets.[5] 

III. Methodology 

- Methods of synthesis and analysis: 

Methods of synthesis and analysis are used 

to systematize necessary information and 

general theoretical issues on livelihoods 

that are selected in accordance with 

development conditions of Vietnam on 

the basis of inheriting and expanding 

research from various sources including 

specialized books, journals, research and 

scientific documents of domestic and 

international authors. 

- Field trip and survey: The research 

team conducted field surveys in Thanh 

Hoa, Nghe An, Binh Dinh, Phu Yen and 

Ba Ria - Vung Tau to assess the conditions 

and current development as well as 

existing livelihoods of craft villages 

within the province and neighboring areas 

and collect information and build the data 

base. 

- Sociological survey method: 

Conducting a survey of 500 questionnaires 

(120 international visitor, 160 domestic 

visitor, 170 community and 50 travel 

agency staff members who organize tours 

to the coastal craft villages) in coastal 

provinces and cities to determine the needs 

and expectations for the transformation 

and expansion of livelihoods associated 

with tourism development, thereby 

serving as a basis for developing proposals 

to support suitable aid. 

- Expert method: Consult with 50 

tourism and traditional handicraft experts 

and officials from management agencies 

and  tourism  businesses  on   proposals 

to   support   residential   communities   

to transform and expand livelihoods 

(interviews, seminars). 

- Statistical method: From the 

collected and synthesized data, the 

descriptive statistical method is used to 

describe, analyze data, documents, assess 

trends of regular issues. 

- Comparative method: This method 

is used to compare and evaluate indicators 

over time and space. 
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IV. Results and Discussion 

Overview  of  the  current   status  

of livelihoods associated with tourism 

development in traditional coastal craft 

villages in Vietnam 

According to statistics of the 

Vietnam Association of Craft Villages 

(VICRAFTS), there are 5,411 craft villages 

and craft villages in the whole country, 

of which nearly 2,000 recognized craft 

villages, over 400 traditional craft villages 

with more than 53 craft groups. Among 

craft villages, in the coastal area, there 

are over 150 craft villages representing 

traditional occupations, many of which 

have tourism value [6]. In general, the 

traditional occupations in the coastal 

areas are quite diverse, both bearing the 

common characteristics of traditional 

occupations in general (hereditary, family 

occupations...) however, due to the 

geographical location, along the coast, the 

traditional occupations of this area will 

also form their own specific features and 

uniqueness suitable for natural conditions, 

serving the livelihoods of coastal 

fishermen. 

Figure 1: Tourism activities that businesses can organize in coastal traditional craft villages 
 

 
Many traditional craft products are 

produced for tourism not only as souvenirs 

but also a cultural inspired value,  which  

will be the basis to attract tourists to visit to 

learn more about the culture of coastal craft 

village. The product line of the local cultural 

experience is also got great interest of tourists, 

as a result, craft village tourism is an attractive 

choice for many tourism businesses and 

destinations. Tourism activities associated 

with craft villages in Vietnam’s coastal areas 

currently mainly include: 

- Visiting traditional craft villages; 

- Participating in traditional festivals 

of the craft village (on festive occasions); 

Source: Database of the research team 

- Learn the production process 

(production of salt, fish sauce, textiles, 

confectionery, goods, handicrafts...); 

- Directly making traditional 

products; 

- Enjoy traditional performance; 

- Enjoy the food and drinks in the 

villages (tasting, snacks, meals...); 

- Shopping in craft villages. (Figure 1) 

According to the survey of the travel 

businesses that organize tourism products 

in coastal villages, a package tour at a 

craft village usually lasts 1-2 hours, or it 

can be up to half a day if tourist go and 
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experience by themselves. In some craft 

village, tourism activities often focus 

mainly on life experiences (90.7% of 

respondent), introduction of local people 

and culture (67.4% of respondent), 

communication with local people (65% 

of respondent), introducing traditional 

crafts and shopping (65.1%), sightseeing 

(62.8%). Sports activities are still quite 

modest at 37.2 % The main causes can  

be mentioned as lack of equipment, lack 

of facilities lack of service skills and no 

guarantee of safety for participants. 

Tourism activities mainly in coastal 

craft villages are currently limited to activities 

such as sightseeing, culinary and traditional 

crafts experience, etc., which have not really 

created many initiatives that attract tourists 

even make tourists feel uncomfortable but 

spending is till high. Specialty  products 

and traditional goods  sold  to  customers  

in craft villages are still monotonous with 

unattractive packaging, lack of the village’s 

identity and brand. Many souvenir goods 

are not targeted tourists, therefore, bulky 

and fragile, making it difficult to buy and 

bring back via air transport (Figure 2). 

Figure 2: Evaluation of the tourist for coastal craft village products 
 

 
The products from traditional 

occupations have been impressed tourists’ 

impressions deeply, mainly enjoying 

available seafood cuisine. Tourism 

activities associated with craft villages 

are currently only developed to a limited 

extent because many craft villages no 

longer retain their traditional production 

methods or production is limited in  a  

few households, so there are no longer 

many special activities for tourists to 

Source: Database of the research team 

visit and to learn. In addition, the most 

serious problem of coastal villages is the 

environmental problem. Natural disasters, 

effect of climate change are taking place 

on a large scale with increasing severity, 

so choosing a destination for tourists is 

not simple (Figure 3). 

Financial, professional qualifications 

and education constraints have a 

significant impact in the areas. Farmers’ 
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economy is reduced, dependent, with low 

capital accumulation, it is difficult to find 

opportunities in improving traditional 

livelihoods and participating in economic 

activities in  the  region.  Furthermore, 

the interpretation of traditional values, 

indigenous culture, historical stories, 

traditional occupations etc… in tourist 

destinations in coastal craft villages is still 

very limited and currently only depends 

on explanations of the tourguide, or some 

explanation of the community when 

visitors  come  to   visit.   Consequently,  

it leads to the ineffectiveness in the 

communication and reducing the value of 

the above values in tourism activity. 

Figure 3: Coastal craft village impression 
 

Source: Database of the research team 

Figure 4: Average income of the coastal village 
 

Source: Database of the research team 
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The disadvantages of tourism 

development in coastal village can be 

figured out as: There are not many theme 

tours to craft villages and the support of 

local authorities in developing these kinds 

of activity is not really effective. The 

visitors, tourists, especially backpackers, 

come to visit, take pictures, learn about the 

village by themselves as well as share on 

social networks with the help of the tour 

company. Tourism promotion activities in 

coastal localities almost exclusively focus 

on resorts and sea tourism, but have not 

mentioned much about this unique and 

potential cultural tourism uniqueness. 

In fact, marine tourism  products  

of coastal provinces are also diversified 

to attract tourists in  almost  every  

market segment, from resort tourists to 

adventurous  tourists.  from  teenagers   

to elderly tourists, from self-sufficient 

tourists to groups, from leisure tourists to 

business tourists. 

Some orientations in expanding and 

transforming traditional coastal village 

livelihoods 

Based on the research and 

assessment of the current situation, the 

target group that needs to prioritize 

livelihood development within the area of 

traditional craft villages include: Women 

(head of household); Low-income group 

(traditional fishermen); Group of private, 

small and micro household’s businesses in 

the region. 

Accordantly, the industry groups 

that need to be prioritized for expansion 

and development include: Producing local 

products in combination with providing 

tourism services; Transporting visitors 

by boat; Homestay services, housing 

rental and local cuisine processing; art 

Performance, cultural activities, and 

especially introducing cultural, traditional 

crafts activities of the craft village. 

Policy for livelihood development 

Coastal tourism development policy 

in Vietnam includes long-term  policy 

and  short-term  urgent  policy  which   

are reflected in Marine development 

strategies, planning, programs and 

projects. The policies must ensure 

encouragement, concentrated mobilization 

of resources, and maximized potentials 

and strengths for development; Preserve 

and promote traditional values, improve 

quality, efficiency and competitiveness; 

Create driving force for socio-economic 

development. 

Developing fast and sustainable 

sea, islands and coastal tourism plays a 

significant role in the economy. It must 

prioritize high-quality marine tourism; 

associate with the goal of ensuring 

national security; and place in the overall 

socio-economic development relationship 

of the coastal area and in accordance with 

Strategy  for  sustainable  development  

of Vietnam’s marine economy to 2030, 

vision to 2045 (Resolution No. 36-NQ/ 

TW) 

Capacity building of the community 

Capacity building of the community 

basically meet the criteria for sustainable 

development of the marine economy; 

forming marine ecological culture system; 

proactively adapt to climate change and sea 

level rise; prevent the trend of pollution, 

degradation of the marine environment, 

coastal erosion and sea erosion; restore and 
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conserve important marine ecosystems; 

application of new, advanced and modern 

scientific achievements and technology  

to become a direct factor in promoting 

sustainable development of the marine 

economy. 

The participation of economic 

sectors in coastal communities 

Identifying the significance of the 

participation of all economic sectors will 

help to foster the tourism in coastal area 

in the manner of balance between benefit 

and responsibility sharing. Sea tourism 

economic development strategy should 

focus on tourism infrastructure investment; 

encourage and create favorable conditions 

for all economic sectors, especially small 

and medium-sized business households, 

to participate in the development of eco-

tourism, scientific exploration, 

community-based tourism, experiencing 

and creative tourism. 

Tourism product development 

associated with livelihood expansion and 

transformation 

Building, developing and 

diversifying products and product chains 

on the basis of biodiversity conservation, 

promoting the unique values of natural, 

cultural and historical heritages of areas 

and regions. In order to change local 

people occupations from activities with 

risks of invasion and negatively impacting 

on the sea to protection, conservation  

and creation of sustainable livelihoods, 

stable new jobs, improving high income, 

it really need the involvement of the 

whole political including central and local 

who support and enable the environment 

sufficiently for coastal people to approach 

the sustainability in their work. 

Orientation to develop coastal craft 

villages in the direction of combining 

tourism development: 

- As a place to experience and 

exchange culture with the local; 

- As a place to preserve and simulate 

traditional crafts; 

- A place to visit combined with 

shopping. 

Orientation of craft villages 

participating intourismactivitiesaccording 

to specific traditional occupations: 

- Seafood processing village: 

Experience local lifestyle combining 

cuisine and introducing local specialties; 

- Handicraft village: experience 

traditional crafts, introduce handicraft 

products   and   processes,   participate   

in production, introduce and display 

products; 

- Local specialty processing 

village: experience in combination with 

introducing local specialties, introducing 

and displaying products; 

- Traditional fishing village: 

introducing fishery and indigenous 

experiences; 

- Village producing and processing 

products from the sea (salt, fish sauce...): 

Experience, introduce the production 

process and display products; health care 

creative products; 

- Village of flowers and ornamental 

plants: experience the space of a craft 

village in combination with shopping 

ornamental marine products. 
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V. Conclusion 

The development of tourism 

associated with coastal communities has 

many opportunities and challenges, in 

which the community’s main concern is 

seafood resources and human resources 

that need to be managed for sustainable 

development. Coastal areas, especially 

traditional craft villages, also need clearer 

strategies to appeal tourists and contribute 

more to the local economy. Many new 

factors arise in the development stage of 

goods, technology, consumer needs... have 

been affecting the coastal area of Vietnam, 

requiring each village and each region to 

study for the embracing specific products 

based on their strengths, solve difficult 

problems of raw materials, increase 

production scale, design and quality of 

products to meet the  needs  of  tourists  

as well as overcoming the difficulties in 

finding new livelihoods to adapt to the 

new era. 
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