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Abstract: Bancassurance is a relatively young market in Vietnam, yet its contribution 
to the total revenue of the insurance sector has witnessed rapid growth and is expected 
to continue expanding in the future. This paper provides a theoretical foundation on 
bancassurance, analyzes its development prospects, and examines the current state of 
bancassurance operations in Vietnam. Additionally, it highlights certain limitations in the 

solutions for building a sustainable bancassurance model in the country.
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I. Introduction

from rapid but unsustainable growth and 

inadequate adherence to regulations and 

into the growth potential and current 

solutions to foster more sustainable and 

II. Theoretical Basis

2.1. The Concept of Bancassurance

Bancassurance is a concept that 
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International Association of Insurance 

where insurance products are distributed 

distributing insurance products to 

with insurance companies to distribute 

which expands market reach and creates 

Bancassurance is a strategic alliance between 

Bancassurance includes two main 

compensation at the end of the contract 

Bancassurance enables insurance 
companies to expand their distribution 

contributing to an increased return on 

2.2. Bancassurance Models 
Worldwide

The bancassurance models 

ownership or the degree of integration 

products from multiple insurance 
companies and earning commissions 
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This model is suitable for banks that want 

bank’s customers without requiring a 

of insurance products sold through banks 

Latin America focuses on pensions and 

Development of Bancassurance

(the model of distributing insurance products 

with regulations that protect stakeholder 

are crucial in fostering bancassurance 

Success in bancassurance relies on 

agents in product knowledge and sales 

bancassurance increases customer 

2.4. Market Prospects of 
Bancassurance
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market is expected to grow at a compound 

Figure 2.1. Bancassurance Market Size, 2022 to 2030 (USD Billion)
 Source: www.vantagemarketresearch.com

reach and raises awareness of insurance 

factors in the economic and social 

network; the expansion of the banking 

facilitates the distribution of insurance 

of insurance distribution and management 

between banks and insurance companies; 
the rapid growth of the middle class and 

for insurance and modern banking 

partnerships between banks and insurance 

III. Research Methodology

factors of bancassurance from reliable 
sources to establish a theoretical foundation 

collects and compares data on the current 

solutions for building a sustainable 
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IV. Results and Discussion

4.1. The Current State of 
Bancassurance Operations in Vietnam

4.1.1. Legal Framework and 
Regulations Related to Bancassurance in 
Vietnam

numerous legal documents related to the 

the practical operating conditions of 

the Law on Credit Institutions of 2024; 
the Law on Insurance Business of 2022; 

Law on Insurance Business; and Circular 

established an important legal framework 

the establishment of sustainable 

4.1.2. The Current State of 
Bancassurance Operations in Vietnam

non-life insurance companies (including 

the Vietnamese life insurance market in 
general and the bancassurance segment in 

Vietnamese insurance market has witnessed 

their distribution channels through 

bancassurance as a percentage of 
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Figure 4.1. Bancassurance Revenue & % of Bancassurance Revenue / Total Fee 
Income in 2021

Figure 4.2. Some Bancassurance Agreements in Vietnam from 2015 to 2023
Source: https://yuanta.com.vn

business premiums through bancassurance 

strengthen partnerships with life insurance 

insurance companies and commercial 

and customers to increase market share 

Some notable bancassurance agreements 

bancassurance deals and upfront fees 
from insurance companies often creates 
excitement in the market and brings 

distribution of insurance products through 
LienVietPostBank’s branch network and 
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the top banks with the highest bancassurance 

true retail bank to excel in bancassurance 

the bancassurance distribution channel 

4.2. Evaluation of Bancassurance 
Activities in Vietnam

making important contributions to the 

second most professional distribution 

challenges for transparent and serious 

conditions for the insurance market in 

to choose whether to participate and 

The detailed and stringent requirements 
for insurance agents could complicate 

creating a legal framework for sustainable 

through bancassurance has not kept pace 
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The infrastructure of banks remains 

The infrastructure of banks and their 

thorough consultation to assess their 

understanding and the professional 

being trained as professional insurance 

insurance companies and banks is still 

commercial banks’ business strategies 

agreement to sell products through this 

which weakens the partnership between 

4.3. Solutions for Building 
Sustainable Bancassurance in Vietnam

4.3.1. Enhancing the Legal 
Framework

the legal framework to support the 

general and the bancassurance market in 

aimed at encouraging the participation of 

of mechanisms for monitoring and 

in the implementation of regulations and 

should be introduced regarding the 
procedures and processes when insurance 

responsibilities of commercial banks and 
insurance companies toward customers 
in cases where commercial banks act as 
insurance agents but engage in prohibited 

4.3.2. Management and Supervision 
of Service Quality, Ensuring Maximum 
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The bancassurance model and 

purchasing process to be as clear and 

This requires close collaboration 
between banks and insurance companies 

 

This includes establishing standards for 

- Training and Development of 
Employees:

- Monitoring and Evaluating Service 
Performance: Regular monitoring and 

- Application of Technology in 
Quality Management:

- Risk Management and Complaint 
Handling:

mechanisms for risk management and 

helps protect the reputation of both the bank 

handling process should be conducted 

- Continuous Improvement:

based on data collected through monitoring 

4.3.3. Building a Comprehensive 
Infrastructure

infrastructure for bancassurance is 
essential for the success of the partnership 
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companies can expand their market reach 

For Banks:

of insurance products and enhancing 

insurance products is essential for accurate 

internal monitoring mechanisms to ensure 

For Insurance Companies:

Robust digital infrastructure and data 

companies to integrate products into the 

ensuring long-term market acceptance and 

Insurance products should be designed 

- Enhancing Cooperation 

4.3.4. Investment in Digital 
Platforms:

Banks and insurance companies 

and automates contract management 

mobile applications allows customers 

4.3.5 Enhancing Sustainable 
Collaboration Between Banks and 
Insurance Companies

In the implementation of 

focus on building long-term partnerships to 

Extending the duration of cooperation is 
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to ensure that the market is well-informed 

emphasis should be placed on the completion 
and enhancement of regulations regarding 

V. Conclusion

recommendations to promote the sustainable 
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