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DEVELOPING WELLNESS TOURISM 
       

Tran Thu Phuong*, Vu Huong Giang*

Email: phuongtt@hou.edu.vn

Abstract: Wellness tourism is the combination of two large and growing industries worth 

only by consumers but also in destination marketing. Using the desk study methodology, the 
paper aims to clarify some theoretical and practical bases for developing wellness tourism, 
thereby drawing some lessons for Vietnam in developing this kind of tourism.
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I. Introduction

and fast-growing trend in the global tourism 

mineral springs and hot mud stretch across 

temperate climates and rich medicinal 
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on domestic wellness tourism is still 

of the theoretical and practical basis for 

some basic contents related to wellness 

II. Theoretical basis
2.1. Wellness tourism 

as an important aspect of tourism (Voight 

 tourism is a 

in the segmentation of wellness tourists 

wellness tourism must 
wellness 

wellness 

suggests looking at a person’s health chart 

Figure 1: Comparison between Medical Tourism and Healthcare Tourism
Source: Global Wellness Institute

2.2. Wellness tourism development

is a concept that combines two main 
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III. Methodology

IV. Research results and discussion
4.1. Results
4.1.1. Wellness tourism destinations

concept that has been around for a long time 

describing wellness tourism destinations as 

through participation in health and wellness 

in Southern Thailand also introduced the 

learning about local customs and health care 

4.1.2. Wellness tourists
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Based on their health-related 

consumers and intermediate and core 

issues rather than drawing connections 

commitment to personal health and well-

development of wellness tourism

- Tourist attractions
Tourist attractions are the main 

factors that attract tourists’ attention to a 

that makes tourists decide to choose a 

+ Cultural and historical tourist 

can be in public areas such as national 

characteristics and unique Indigenous 

also factors that attract tourists to wellness 

- Amenities

are also issues that need to be considered 
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- Destination images
The unique image of a destination 

is one of the critical factors that helps 
the destination come closer to potential 

promoted thanks to unique features of 

- Prices of tourism products
The price of tourism products 

destination compared to other competing 

destination are also based on price factors 
or other economic factors such as foreign 

- Human resources for tourism

at tourist destinations is one of the 
critical factors in tourism destination 

and responsibilities regarding tourism 

- Communications

Media helps raise public awareness about 

creates trust and a good reputation for 

the image and reputation of a tourist 

websites and social media can create trust 

It can be said that media is a powerful and 

communication strategies and tourism 

4.1.4. International experience in 
developing wellness tourism

According to the Japan National 

for people to go to a place to bathe in hot 

but also experience traditional elements of 
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wellness tourism product to introduce to 

tourism websites of the Japan Tourism 

strict traditional regulations that are not 

also been considered to be changed to be 

people with large tattoos are considered 

has regulations that these facilities must 
submit water samples for testing once a 

Thailand is a Southeast Asian 

Thailand (announced in the 2021 Tourism 

of Thailand’s most prominent medical 

This success comes from Thailand’s 

for wellness tourism according to the 

solutions at the same time to make this 

built the image of herbal cities to introduce 

economics to enhance healthcare programs 

aiming to train more doctors who can 

4.2. Discussion

the successes of Japan and Thailand in 

of lessons that contribute to promoting the 

hot mineral water resources and natural 
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forming the habit of relaxing and going to 

There needs to be coordination 

and medical examination and treatment 

policies to encourage localities and 

propaganda and promote wellness tourism 

language training should be increased 

need to strengthen propaganda and promote 
wellness tourism in the domestic and world 

V. Conclusion

the needs of wellness tourists also poses 

in the new context where the whole world 

and potential of Vietnamese tourism to 
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