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ADVERGAMING MARKETING – A NEW AND 
EFFECTIVE BRAND COMMUNICATION TOOL

Nguyen Thi Hoai An*

Email: hoaian@hou.edu.vn

Abstract: 
as social media marketing, email marketing, video marketing, content marketing, and 

through online games (commonly called Advergaming Marketing or simply Advergaming, 
hereinafter abbreviated as Advergaming). Advergaming is a process that combines advertising 
and gaming, merging marketing communication with games as forms of both entertainment 

theoretical development, the author will clarify theoretical issues related to branding and 

communication in businesses today will also be proposed.
Keywords: brand communication, marketing communication through online games, 

Advergaming, Advergaming Marketing.
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I. Introduction

The COVID-19 pandemic has 

and time spent on gaming apps increased 

increase among the target audience for 
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The emergence of new users has 

fragmentation of mass media—such 
as TV commercials and banners—and 

media space that attracts businesses 

understanding their media consumption 

According to the In-Game 

2022 and is expected to expand at a 

ground for businesses to explore their 
 

II. Research Methodology

III. Research Findings

3.1. Theoretical Framework

a) Brand

brand with 
a trademark

the author focuses on the brand from a 

: “A 
brand is a name, term, design, symbol, or 

the goods or services of one seller and 
distinguishes them from those of other 
sellers.”

b) Brand Communication

Brand communication is the 
process of bringing a brand closer to 



75

and messaging can stimulate consumer 

keep them informed about the latest 

This strengthens the bond between the 

The choice of which form to use depends 

traditional form of communication 

c) Online Communication Tools for 
Brand Development

Social Media Marketing:

determine which platform best suits 

Video Marketing:

attract the target audience and posting them 

Email Marketing:

Email marketing might seem 

Customers who are interested in a 



76

Content Marketing:

content and monitoring performance helps 

Advergaming:

d) Brand communication through 
online games - Advergaming

approach where a brand is integrated into 
a game through in-game items or other 

placing a brand’s logo within a game; it 

forms a powerful combination of 

Source: Dinko Jukic, 2019
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such games cannot be considered cultural 

games that consumers engage with as part 

about using their personal information 

product as the central feature of the game 

3.2. Potential of Advergaming in 
Contemporary Brand Communication

designed to promote a brand’s product or 

and Nike (with the Nike Shox email game 

for mobile platforms but also for consoles 

predicted to become an important trend 

experimented with and implemented 

Advergaming

the lines between entertainment and 
commercial messaging (Vanwesenbeeck 

brand or product into the entertainment 
experience facilitates the transfer of 



78

- Increased brand awareness: 

capture consumer attention and make 

- Strengthening customer 
relationships

- Support for data collection: 

- Driving conversions and sales: The 

-  Depending 

opportunities compared to traditional 

 Ad blocking: The increasing 
use of ad blockers means that not all target 

- 
can disengage consumers instead of 

often occurs when the target audience 

†

- Low return on investment 
(ROI†):

3.4 Methods for implementing 
Advergaming in brand communication

tool in modern brand communication 

Second, understand the target 
audience of brand communication

Ensure that the game aligns with 
the demographic characteristics of the 

should conduct market research and 

Third, balance brand promotion 
and gameplay
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The game must remain entertaining to 

balance between brand promotion and 

engrossing game will ensure sustained user 

Fourth, use advanced technology

Fifth, integrate with other marketing 
tools

with other communication channels 

Seventh, consider return on 
investment (ROI)

numerous benefits in engagement 

V. Conclusion

of building brand awareness and creating 

still presents certain limitations when 

If combined with a compelling brand 

the online marketing market and the 

this form of marketing is poised to become 
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