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Abstract: The online language of young people on social platforms is being studied by
linguists in general and Vietnamese linguists in particular. The author has researched the hot
trend speech patterns (new trends) that young people often use on Facebook and surveyed
the characteristics of the origin, linguistic characteristics, and socio-cultural characteristics
of this new language. The author used qualitative and quantitative research methods from
the data source, which are hot trend words and sentence patterns in chats, articles, and
comments on Facebook. The research results show three basic sources of hot trend language:
movies, music videos, clips, and posts on social networks. Hot trend sentence patterns are
used in three basic forms. inserting English into Vietnamese speech, using slang, and using
new structures. This is a breakthrough in the Vietnamese language, contributing significantly
to enriching the Vietnamese language and making the language of young people unique.
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1. Introduction

It is undeniable that language is an
indispensable means of communication
in human life today. Along with the
development of socio-economic life with
many diverse changes, language also has
constant changes to meet the needs of
everyone as well as keep up with the trends
of the times. Therefore, when conducting
language research, we need to clearly
understand the development trends of
language and promptly grasp the changes
from there to give the best orientations for
young people.

* Thuongmai University

Nowadays, we can easily come
across sayings, such as “O dé&”, “Et 6
ét”, “Vai”, “500 anh em”, “An noi xa
lo”, ... in conversations, from real life
to entertainment applications, mostly on
the social platform Facebook, because
this is where most Vietnamese youths
gather. This is considered a popular
language phenomenon in today’s society,
especially when used by young people.
It is also known as a hot-trend language.
The author will delve into some hot-trend
language types of young people on the
current Facebook social platform as well



as present the characteristics of this new
language type. Hopefully, this topic can
help everyone have an objective view of
the hot trend language of young people
as well as help a little for future research
directions.

II. Theoretical background
2.1. Literature Review

In Vietnam, there have been much
research works on youth language from
theory to practice. A typical example
is “Sociolinguistics” by Nguyen Van
Khang, reprinted in 2012, which gave
a general theory on language issues.
Many works study language variations
under the influence of society, such
as “Linguistic Attitudes Towards the
changing phenomena in Vietnamese on
the Internet Today” (2014) by Trinh Cam
Lan or “Some Social Dialect Issues”
by Tran Thi Ngoc Lang in 2005... All
of these works have studied the diverse
linguistic changes of Vietnamese, and
it is affected by factors such as gender,
social group, age, and education level...
Or with the interest in non-standard and
deviant youth language, there have been
researched works such as “Strange and
unexpected combinations in the language
of today’s youth”, “The current situation
of using non-standard Vietnamese by
today’s youth from the perspective of
sociolinguistics” by the group of authors
Nguyen Van Hiep. The above works have
not studied hot trend patterns and phrases
in particular, nor have they updated new
hot trend words of the young. Based on
the suggestions of the above research
works, the author will study the hot
trend words of Vietnamese youth on the
social network Facebook today in terms
of original, linguistic, and socio-cultural
characteristics.
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2.2. Social dialect concept

Thisarticlewill focusonapproaching
the hot-trend language phenomenon of
young people on Facebook, which is like
a social dialect appearing in the current
Vietnamese language situation.

According to F. de Saussure, there
are as many dialects as localities (in terms
of geography). Similarly, there are as
many social dialects as there are social
groups.

According to Nguyen Van Khang
(2012), “Social dialects are linguistic
products of social groups. Social
characteristics such as gender, age,
occupation, origin, cultural level, etc.
directly impact and create linguistic
characteristics in use. Social dialects are
language variations according to social
groups in use”.

2.3. Language variation, standard
and non-standard

When it comes to language variation,
standard or non-standard variation, we
are talking about the distinction under
the influence of society, and they are in
the social dialect. Regarding language
variation, Nguyen Van Khang believes
it is “the forms of existence and change
of language, the manifestations of
language commonly used in similar
social circumstances and similar social
characteristics”. This is the research’s
object of sociolinguistics. The hot-trend
language of today’s youth is a language
variation with many forms of existence
and specific changes, completely different
from the standard language.

From here, the concept of standard
and non-standard variations has been
mentioned. According to Hoang Phe,

(194

standard language “is a model in
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language, recognized by the majority of
people, especially those with prestige
and influence. The opposite of standard
is deviation, non-standard means wrong.
However, with long-standing mistakes,
with many people making mistakes, it
is also necessary to study the reason for
its existence”. Do Huu Chau’s opinion is
somewhat more flexible when he said that
“Standard Vietnamese has rules, but they
are not immutable but always moving and
changing”.

In this research paper, the author
will rely on the above concept to examine
the hot-trend language of young people
with a more flexible and open perspective
and see it as a creation in the language of
today’s young people.

2.4. Slangs

This is a type of social dialect
directly associated with a specific social
group and created and used by that social
group. There are many different views
on slang. According to Nguyen Thien
Giap, “Slang is a word that is used in a
socially limited way, that is, words that
are not used by the whole population but
only by a certain social class... Slang is
a parasitic phenomenon in Vietnamese,
the fate of slang is closely linked to the
environment, circumstances, and the
social classes that produce it”. According
to Do Huu Chau, slang “is a type of jargon,
additional names, overlapping the official
names, produced by social groups with
the purpose of distinguishing themselves
from other social groups”. It can be seen
that slang is of interest to many linguists.
This is also a prominent manifestation of
the hot-trend language of today’s youth.

2.5. Social Platform Facebook and
online language “hot trend”

Facebook is a free social platform
used by most Vietnamese people, especially

young people today. It was founded in 2004
and is a means of communication between
domestic and foreign communities.
Facebook has remarkable features. One of
them is its strong connection and sharing.
It breaks down geographical, linguistic,
gender, and national barriers. Anyone
can use Facebook as long as they have a
smartphone. Emotions, statuses, or any
personal information can be shared with
everyone.

Hot trend language is a phrase that
refers to the language used by young people
today. The trend here is understood as a
trend, a change in a problem or event. This
word appears quite a lot in the marketing
field to update customer preferences and
thereby develop effective strategies. The
word “Hot trend” does not only stop at the
marketing field but is also used in other
fields, spreading to the community of
young people’s lives. Hot trend language
can be understood as a language trend
of young people. With unique language
creation styles, young people have
received and used them widely. This
language trend was very popular at one
time and quickly disappeared over time.

I11. Research methods

3.1. Research subject

The article aims to study the
origin, linguistic, and socio-cultural
characteristics of young people’s hot-trend

language styles on the social platform
Facebook.

3.2. Research questions

- What are the origins of hot-trend
languages?

- What are the linguistic and socio-
cultural characteristics of hot-trend
languages?



3.3. Research methods

- Quantitative method: collect and
compile data on words and hot trend
sentences in chats, posts, and comments
on Facebook.

- Qualitative ~ method:  analyze
linguistic, cultural, and social characteristics
of hot trend sentences on Facebook.

IV. Findings and discussion
4.1. Original characteristics

Through a study of hot trending
languages on Facebook accounts and
group pages of young people, the author
found three basic sources of hot trending
languages: movies, music videos or
clips, and social media posts. The highest
proportion is on clips and social media
posts. This is also quite understandable,
given that social networks are developing
rapidly today, and young people are the
ones who use them the most.

- From movies

We can see that recent movies
always focus on building new languages
that make viewers feel interested, curious,
and quite satisfied. From here, that
language has been used by young people
and has become a hot-trend language that
is used continuously instead of boring
common expressions.

The saying “Youth is like a cup of
tea” (Thanh xuan nhw mot ly tra) originated
from the movie “Come Home, My Child”
(V& nha di con), which has been popular
in recent years. This phrase has become
a hot-trend language and spread widely
throughout the Facebook community at
that time. There are countless parodies of
this hot trend saying such as “Youth is like
a cup of tea, after a sip, all your youth is
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gone” (Thanh xudan nhu mot ly tra, hup
xong mét phat hét ba thanh xudn), “Youth
is like a cup of tea, after going to a few
places, all your youth is gone” (Thanh
xudn nhw mét ly tra, di diam ba chd hét
xuw thanh xudn), “Youth is like a cup of
tea, drinking coffee and drinking all your
youth” (Thanh xudn nhuw mot ly tra, ca phé
ca phdo hét doi thanh xudn). ..

The classic line in the movie “The
Sky Ahead” (Phia truéc 1a bau troi)
like: “I don’t have a lover, I'm afraid of
being single”. The line has become a hot
trend on social networks, especially on
Facebook today. With its cuteness, humor,
and sarcasm, the line has stirred up the
youth. In a dialogue on Facebook:

A: Go to sleep, otherwise your
boyfriend will worry

B: I don’t have a boyfriend, I'm
afraid of being single

It can be seen that the line in the
movie “The Sky Ahead” cannot be out of
fashion even though it has been on air for
nearly 20 years because of the hot trend.
Countless Facebook accounts of young
people have used this hot trend, talking
in a fun, humorous way and teasing each
other in a fun way.

- From MYV videos and clips

Recent music videos always
pay attention to lyrics and lyrics with
innovations that make young people
excited. Recently, on Facebook, many
sentences have been like “When you
go all out, when you come back, all the
sadness” (Liic di hét minh, liic vé hét buon)
accompanied by pictures of young people
going out. The origin of this sentence is in
Bich Phuong’s recently popular song “Di
du dua di”. The sentence has become a hot
trend when Facebook pages post pictures
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of going out and drinking with friends and
family. From here, there have been many
parodies of this famous sentence, such
as “When you go all out when you come
back, all the sadness is gone” (Liic di hét
minh, liic vé hét tién).

- From a Facebook post

This is probably a gathering place
for many young people, and hot-trend
languages are becoming more popular
and widespread. In recent years, social
networking sites have seen many clips and
articles with unique and new words, which
have become a linguistic phenomenon that
young people collect and use widely. For
example, “Hong be o0i” (owner of TikTok
channel@pesua. nlqda.), “O de” (TikTok
video), “6 days 6 nights challenge” and
“get go” (TikTok); “Et O Et” (TikTok
channel Ba Toan Vlogs). The phrase
“mlem mlem” (Originated from a video of
a cat continuously licking water on Mgur
and Reddit in 2015); “xu ca na”; “Nguoi
choi he”; “O may zing gut chop”. We see
that the hot trend language is appearing
quite a lot and has become a popular
language among young people. Social
networks are where this language trend
was formed and is also where it is widely
popularized.

4.2. Linguistics characteristics of
hot trend sentence pattern

Through collecting and searching
for data in articles, comments of accounts,
and groups on Facebook of young people
today, I realized that the hot trend language
that young people are using is expressed
in the following three basic forms:

- Interspersing English into Vietnamese
speech

- Using the slang of the youth

- Using new structures

4.2.1. Interspersing English into
Vietnamese speech

In Vietnamese, there are two forms
of English. One is written according to
standard English, and the other is written
according to Vietnamese pronunciation.
Through a survey, it is found that the
number of standard English words is
the majority compared to the simulated
words. We can see many standard forms
of English words inserted into Vietnamese
used by young people to become a hot-
trend language. For example, on some
Facebook personal pages, some people
wrote:

- Mood drop (Tut mood): This is a
word that shows loss of interest, boredom,
and lack of motivation to do anything. It
is used quite a lot by young people today.

- “This shop is chill” (Quan nay chill
phét): Chill here is an English word that
means shivering. However, young people
today use the word chill as a way to relax
and refresh.

- “Check var”: This is a word often
used in football, a tool to support referees
in making accurate decisions. However,
when it comes to young people, this word
has become a hot trend used to check
other people’s information. It is used with
a sense of humor and is teasing by young
people.

In the second form, when imitating
Vietnamese sounds, some English words
have become a hot trend among young
people, such as:

- O may zing gut chop: The vowel
is Amazing! Good job means great, very
well done. It is widely used by young
people as a humorous compliment.

- Et 6 ét: Its original form is SOS. It
means saving in an emergency. However,



when it comes to young people, it is
used humorously when posting this word
in many situations, such as gold price
increasing, an ex-lover getting married,
or running out of money at the end of the
month... This way of speaking has caused
laughter and has become a trend among
many young people.

- Gét gb: The original form is let’s
go, which means let’s go. This word is
also used by young people as a slogan
originating from the phrase “6 days 6
nights challenge. Let’s go” by the owner
of the Tiktok channel Toi Troi Than with
a clip under the mud. From here, many
young people have followed this language
trend and posted a series of articles such
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as “6 days 6 nights challenge, even though
there is a deadline, I won’t give up, even
when friends invite me to go out for the
holidays, I won’t go. Gét g6”.

It can be seen that today, hot trend
words of young people are used in the
form of English interspersed a lot. The
main purpose is to create humor and tease
each other to make the conversation more
interesting.

4.2.2. Using slangs

The current hot-trend languages of
young people are also expressed in the
form of slang. This is a characteristic of
group language. Each language group will
have different types of slang.

Hot trend words Original meaning Figurative
Bull-headed kids | Refers to a young buffalo, also known as | Refers to young people who like to show off
(Tré trau) a calf. themselves.
Statement It is a form of listing the transaction|Used humorously by young people to list
(Sao khé) details of a payment account. something.
Broken Just thg thmg that is no longer intact, The failure or unsatisfactoriness of a plan or event.
(Toang) broken into pieces.
. The act of fishermen carrying a powder - . .
Flirt Refers to the flirting, affection, and attention-
\ made from soybeans to attract fish before . .
(Tha thinh) . grabbing actions of a couple.
fishing.
. It is a title used by people to honor those Used to fame p cople who are Falented oF Supet
Saint . - |good at a job or a field of activity (for example:
. who have profound knowledge and high . \ .
(Thanh) morals. different from ordinary people. | SVEATNE master (thanh chui), keyboard master
: 1Y PEOPIE 1 (thanh ban phim)
Dog food A term used to describe the affectionate displays
LB It is understood as food for dogs. of affection between couples in front of single
(Cau luong) . .
people, making them feel jealous.
Chestnut (Hat dé) | Refers to small, delicious nuts. It means something cheap.
Play Refers to acts of partying in bars and |Just have fun and participate in activities with all
(Quay) nightclubs, which has negative connotations | your heart.
Refers to phenomena, things, and events that
A weather phenomenon that causes .
Storms . appear in large numbers and over a large area. For
N large-scale tornadoes to form with great N
(Bao) example, the storm of orders (bao don), the storm
force. . . 1
of like (bao like) ...

From the above, we can see that

slang-related hot trend words are not
sudden, unique things. In the process of
developing Vietnamese today, these words

of young people from existing units have

created a language with new meanings
suitable for their communication life.

4.2.3. Using new structures

It can be seen that the hot trend
words used by young people today are
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mostly from new structures that young
people create to suit their playing field.
This is also considered a phenomenon
that causes mixed opinions when many
people think that it has lost the identity
and purity of Vietnamese. However,
many people look at these words
positively. According to Hoang Dung,
“Young people have their humorous way
of speaking, why do you force them to
be serious to consider it good? Young
people want to assert themselves and
here is to assert their language...”. Just
like slang, to create hot trend words,

these new structures are also created by
many groups.

- Rhyme method (Phuong thirc hi€p
van): Chan nhu con gian, tuyét voi 6ng mit
troi, ngon lanh canh ddo, ranh 16i sinh néng
ndi, thdn tan rdn, chuén khong can chinh, nhé
ma c6 vo, hién dai hai di€n, 4o tung chao.

- Method of adaptation (Phuong
thirc cai bién): adaptation from Vietnamese
idioms, proverbs and then there appear
new and creative sayings of the young.
For example:

New structures

Traditional idioms

Anh hting ban phim Anh huing rom

Hong nhan bac ti Hong nhan bac phan

Phim gia tinh that Lam gia an that

DU ai néi nga noi nghiéng/Long ta van cir ding | DU ai ndi nga ndi nghiéng/Long ta van dimg nhur
khong ca nha kiéng ba chan

Khong may do thay day ai

Khong thay d6 may 1am nén

Hoc an hoc néi hoc goi mang ve

Hoc an hoc néi hoc g6i hoc mo

It can be seen that these novel
structures are loosely coupled and have
little semantic value. They are mainly
created to become trendy and will be
quickly forgotten over time.

4.3. Socio-cultural characteristics

Hot trend language is the language
of young people, also created and used
by young people, so it bears the mark of
youthful, cheerful, and humorous colors
of this age group. From here we have the
following socio-cultural groups:

Love, friendship group: com cho,
tha thinh, rdc bd, ching ta khong thugc vé
nhau, mai bén nhau ban nhé, tinh nghia
anh em ¢é chdc bén ldu, ching ta khong
thudc vé nhau, cd nguon séng bong chéc
thu bé lai vira bang mét cé gdi...

The youth life group: thin thdi,
tha tim, cdu like, song do, quady, phuwot, thir
thach 6 ngay 6 dém gét gé, cudc song ma,
nha bao viéc...

Emotional and attitude expression
group: O dé. u la troi, Ahihi do ngéc, hé so
16 hé so'1i i, 6i than linh oi, gidn tim ngueoi...

Through the above topics, we can
clearly see the thinking characteristics of
today’s youth as well as their interests and
concerns in life. That is a personal life with
love relationships and personal emotions.

V. Conclusion

Hot trend language is an inevitable
product of young people in today’s
increasingly developing society. The
majority of young people use it, and it
is increasingly spreading to other age
groups. Because of the nature of the trend,
this language is only temporary and will
disappear in a certain period when another
trend replaces it. We can evaluate the
positive aspects that hot trend language
brings as follows:

This is probably a general language
trend and a breakthrough in the Vietnamese



language. Hot trend languages have
contributed significantly to enriching
the Vietnamese language today. Always
renewing and making the language
strange is also a way to make the language
unique and is also a special feature of the
language of young people.

Showing the unique mark of youth:
Hot trend language has revealed the
youth style, which is always changing
and not fixed in the framework. It has
humorous and cheerful nuances that make
communication more fun.

However, when using hot trend
words, young people also need to
understand the notes clearly to use them
effectively.

First, they must be used
appropriately, usually in intimate and
casual communication, such as online or
in youth life.

Second, this is a language created
by young people and shared with people
who have the same interests in humor and
creativity. This language type is unsuitable
for older people, so you should consider it
before using this hot-trend language.

Third, hot-trend language aims to
create fun and humor in communication
and should not be used too much or
abused.
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NGHIEN CUU NGON NGU MANG CUA GIOI TRE
HIEN NAY TREN NEN TANG XA HOI FACEBOOK

Nguyén Thi Bich Ngoc'

Tém tit: Ngon ngiv mang cua giGi tré trén cac nén tang xa hoi dang dwoc cdc nha
ngon ngit hoc noi chung va cac nha Viét ngit hoc noi riéng quan tdm va nghién ciru. Tdc gia
da tién hanh nghién ciru cac kiéu néi hot trend (xu huwdng méi) ma giGi tré thieong ding trén
Facebook va khdo sdt ddc diém vé nguon goc, déic diém vé ngén ngit, va ddc diém vé vin héa
Xa hoi cua ngon ngir moi nay. Trong nghién cuu tac gia da sw dung phuong phap nghién cuu
dinh tinh va dinh leong tir nguon ngir liéu la cdc tir ngiv, kiéu cdu hot trend trong cdc doan
chat (néi chuyén), cdc bai viét, cac comment (binh ludn) trén Facebook. Két qua nghién ciru
cho thdy ¢é ba nguén géc hinh thanh co ban ciia cdc ngon tir hot trend: trén phim anh, trén
cdac MV ca nhac va trén cac clip, bai viét mang xd hoi. Cac kiéu cdu hot trend duoc sir dung
theo ba hinh thirc co ban: chém xen tiéng Anh vao 101 néi tiéng Viét, sir dung tiéng léng, va
sir dung nhitng két cau moi la, Pdy la sw dot phd cia ngén ngir tiéng Viét, gop phan khong
nhé doi véi viéc lam phong phii tiéng Viét va khién cho ngdn ngit ciia gici tré tré nén déc ddo.

Tir khoa: ngon ngir mang, gioi tré, Facebook, xu huong, mang xa hoi.

" Truong Dai hoc Thuong mai



