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�EV�UDF���:H��QHVV�WRXULVP�KDV�EHFRPH�D�SRSX�DU�DQG�GHYH�RSHG�IRUP�RI�WRXULVP�LQ�
VRPH�FRXQWULHV�VXFK�DV�WKH�86���,QGLD��.RUHD��-DSDQ��6LQJDSRUH��&KLQD��7KDL�DQG��,QGRQHVLD��
HWF��:H��QHVV� WRXULVP�KDV�EHFRPH�D�QH��DQG� UDSLG���JUR�LQJ� WUHQG� LQ�WKH�J�RED�� WRXULVP�
PDUNHW��WKXV�EULQJLQJ�QH��FKDQJHV�LQ�FXVWRPHU�EDVH��VHUYLFHV��DQG�SURGXFWV�SURYLGHG��7KLV�LV�
D�VR�DQ�RSHQ�WRSLF�IRU�UHVHDUFKHUV�UH�DWHG�WR�WRXULVP���H��QHVV�WRXULVP��DQG��H��QHVV�WRXULVP�
GHYH�RSPHQW��7KH�DUWLF�H� IRFXVHV�RQ�F�DULI�LQJ� VRPH��LWHUDWXUH�UHYLH�V�UH�DWHG� WR��H��QHVV�
tourism,�thereby��nding�research�gaps�for�future�studies�in�this��eld.

.H��RUGV��WRXULVP���H��QHVV��GHYH�RSPHQW���H��QHVV�WRXULVP���LWHUDWXUH�UHYLH��

��+DQRL�2SHQ�8QLYHUVLW�

,��,QWURGXFWLRQ

7RGD��� PRVW� FR�QWULHV� LQ� WKH� ZRUOG�
LGHQWLI�� WR�ULVP� DV� RQH� RI� WKH� LPSRUWDQW�
economic�sectors,�contributing�signi�cantly�
and� e�ectively� to� the� economic,� political,�
VRFLDO�� DQG� F�OW�UDO� GHYHORSPHQW� RI� WKH�
FR�QWU���$FFRUGLQJ�WR�6WDWLVWD�� LQ�WKH��HDUV�
EHIRUH� WKH� &29,����� SDQGHPLF�� WR�ULVP�
FRQWULE�WHG� ����� �� ������ RI� JOREDO� *�3��
:HOOQHVV�WR�ULVP�KDV�EHFRPH�D�QHZ�DQG�IDVW�
JURZLQJ�WUHQG�LQ�WKH�JOREDO�WR�ULVP�PDUNHW��
7K�V��LW�EULQJV�QHZ�FKDQJHV�WR�WKH�F�VWRPHU�
base,�services,�and�product�o�erings.�(Stara�
�� 3HWHUVRQ�� ������ FLWHG� LQ� 7UDQ� �� 9���
2024).� Wellness� tourism� is� identi�ed� as�
DQ�HPHUJLQJ� WUHQG� LQ�WKH�7R�ULVP�LQG�VWU��
DQG� PDLQO�� GHYHORSV� DZDUHQHVV� DPRQJ�
SHRSOH�DER�W�PDLQWDLQLQJ�D�KHDOWK��OLIHVW�OH�
�0LUDQGR�� �DEDUH�� �� &KDWK�UDQJD�� ������
FLWHG�LQ�7UDQ���9���������

+RZHYHU�� ZHOOQHVV� WR�ULVP� LV� D�
complex�type�of�tourism.�Di�erences�in�the�
de�nition�of�wellness�tourism�in�di�erent�
countries�have�created�certain�di�erences�
LQ� WKH� VHJPHQWDWLRQ� RI� ZHOOQHVV� WR�ULVWV�
in� di�erent� countries� (Meikassandra� et�
DO��� ������� 9LHWQDP� LV� D� FR�QWU�� ZLWK�
PDQ��DGYDQWDJHV�IRU�GHYHORSLQJ�ZHOOQHVV�
WR�ULVP�� ,W� KDV� D� GLYHUVH� WHUUDLQ� V�VWHP��
LQFO�GLQJ�PR�QWDLQV�DQG�SODLQV��HVSHFLDOO��
ZLWK�D�IDYRUDEOH�VWUDWHJLF�ORFDWLRQ�RQ�WKH�
VHD�DQG�LVODQGV��0DQ��KRW�PLQHUDO�VSULQJV�
DQG�KRW�P�G�VWUHWFK�DFURVV�WKH�FR�QWU���DQG�
PDQ��DUHDV�KDYH�FRRO��WHPSHUDWH�FOLPDWHV�
DQG� ULFK� PHGLFLQDO� SODQWV�� +RZHYHU�� WKH�
SRWHQWLDO� RI� ZHOOQHVV� WR�ULVP� KDV� QRW�
�HW� EHHQ�ZHOO�H[SORLWHG� IRU�GHYHORSPHQW�
�7KDL� 1JDQ�� ������� ,Q� 9LHWQDP�� WKHUH�
LV� QRW� P�FK� DFFHVV� WR� ZHOOQHVV� WR�ULVP��
%DVLFDOO��� UHVHDUFK� RQ�GRPHVWLF�ZHOOQHVV�
WR�ULVP�LV�VWLOO�DW�DQ�H[SORUDWRU��OHYHO�DQG�
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KDV�QRW�UHDOO��EHHQ�LPSOHPHQWHG���7UDQ���
9���������

,Q�RUGHU�WR�I�UWKHU�GHYHORS�ZHOOQHVV�
WR�ULVP�LQ�9LHWQDP��D�EHWWHU��QGHUVWDQGLQJ�
RI� WKH� OLWHUDW�UH� UHYLHZ� IRU� WKLV� LVV�H� LV�
QHFHVVDU���KHOSLQJ�WR�LGHQWLI��VRPH�EDVLF�
FRQWHQWV� UHODWHG� WR�ZHOOQHVV� WR�ULVP��DQG�
UHVHDUFK�JDSV�IRU�FRPLQJ�VW�GLHV�

,,��7�HRUHWLFDO�EDVLV

2.1.�De�nition�of�wellness�tourism�

7KH� ZRUG� �ZHOOQHVV�� LQ� KHDOWK�
WR�ULVP� RULJLQDWHG� IURP� �U�� +DOEHUW�
��QQ�V� UHVHDUFK� LQ� ����� ���QQ�� �������
ZKLFK� GHVFULEHV� D� VWDWH� RI� KHDOWK� WKDW�
LQFO�GHV� IDFWRUV� QRW� RQO�� UHODWHG� WR�
SK�VLFDO��E�W�DOVR�SV�FKRORJLFDO��VSLULW�DO��
DQG�HQYLURQPHQWDO�IDFWRUV�

:HOOQHVV� WR�ULVP� is� de�ned� by�
81:72� ������� DV� IROORZV�� �:HOOQHVV�
WR�ULVP� LQFO�GHV� I�QGDPHQWDO� HOHPHQWV�
WKDW�KHOS�DQ�LQGLYLG�DO�LPSURYH�SK�VLFDO��
mental�&�spiritual�health�through�speci�c�
DFWLYLWLHV�� WR� VDWLVI�� QHHGV� �� LPSURYH�
WKH� T�DOLW��RI� OLIH�EHWWHU� WKDQ� WKH�F�UUHQW�
HQYLURQPHQW���VRFLHW����

7KH� FRQFHSW� RI� ZHOOQHVV� WR�ULVP�
KDV� HYROYHG� DQG� FKDQJHG� RYHU� WLPH�� LQ�
OLQH�ZLWK�WKH�ZD��VRFLHW��YLHZV�ZHOOQHVV�
��LQL� �� 3HQFDUHOOL�� ������� &RPSDUHG� WR�
WKH�RULJLQDO�S�UHO��KHDOWK�RULHQWHG�VWDUWLQJ�
SRLQW� RI� ZHOOQHVV� WR�ULVP� �0�HOOHU� ��
.D�IPDQQ���������ZHOOQHVV�WR�ULVP�WRGD��
WHQGV�WRZDUGV�ZKDW�LV�NQRZQ�DV��D�KROLVWLF�
ZHOOQHVV�RULHQWDWLRQ����LOOHWWH�HW�DO���������
*:,��������

7KH� QDPH� �ZHOOQHVV� WR�ULVP�� LV�
RIWHQ� FRQI�VHG� ZLWK� �KHDOWK� WR�ULVP���
ZKLFK� FDQ� DOVR� EH� WUDQVODWHG� DV� PHGLFDO�
WR�ULVP�RU�KHDOWK�WR�ULVP��+RZHYHU��KHDOWK�
WR�ULVP�LQFO�GHV�ERWK�ZHOOQHVV�WR�ULVP�DQG�
medical� tourism,� which� are� two� di�erent�
W�SHV� RI� WR�ULVP�� DOWKR�JK� T�LWH� FORVHO��
UHODWHG� �0�HOOHU� �� .D�IPDQQ�� �������
0HGLFDO� WR�ULVP�� ZKLFK� FDQ� EH� FDOOHG�
PHGLFDO� WR�ULVP�� LV� D� W�SH� RI� WR�ULVP�
DVVRFLDWHG� ZLWK� WKH� S�USRVH� RI� F�ULQJ�
GLVHDVHV� WKDW� KDYH�EHHQ� FRQWUDFWHG��ZKLOH�

ZHOOQHVV�WR�ULVP�LV�PRUH�DER�W�WKH�YDO�HV�
DQG� OLIHVW�OH� RI� WR�ULVWV� �*:,�� �������
:HOOQHVV�WR�ULVP�LV�IRU�KHDOWK��SHRSOH�ZKR�
DFWLYHO��VHHN�H[SHULHQFHV� WR�PDLQWDLQ�DQG�
LPSURYH�WKHLU�KHDOWK��DV�ZHOO�DV�WR�SUHYHQW�
SRVVLEOH� GLVHDVHV� �0�HOOHU� �� .D�IPDQQ��
������� )URP� WKLV� SHUVSHFWLYH�� ZHOOQHVV�
WR�ULVP�LV�VRPHWLPHV�YLHZHG�DV�D�SHUVRQDO�
OLIHVW�OH�RI�WR�ULVWV�ZKR�VHHN� WR�DFKLHYH�D�
EDODQFH� LQ� WKHLU�KHDOWK��ERWK� SK�VLFDO� DQG�
PHQWDO��WKUR�JK�WUDYHO�ZLWKR�W�WKH�QHHG�IRU�
PHGLFDO� LQWHUYHQWLRQ� �:DQJ� HW� DO��� �������
7KLV� LV� ZKDW� VHSDUDWHV� ZHOOQHVV� WR�ULVP�
IURP�RWKHU�W�SHV�RI�KHDOWK�UHODWHG�WR�ULVP��
+RZHYHU�� RYHUODS� VRPHWLPHV� RFF�UV�ZLWK�
WR�ULVP�W�SHV�RU�GHVWLQDWLRQV�WKDW�FDQ�VHUYH�
ERWK�PHGLFDO�DQG�ZHOOQHVV�WR�ULVP��V�FK�DV�
spas� (Damijanić,� 2020).� Spas� and� resorts�
DUH� DOVR� RIWHQ� WKH� V�EMHFW� RI� ZHOOQHVV�
tourism�studies�(e.g.,�Bočkus�et�al.,� 2023;�
Dimitrovski�&�Todorović,�2015).

$OWKR�JK� ZHOOQHVV� WR�ULVP� LV�
fundamentally� di�erent� from� health�
WR�ULVP� DQG� PHGLFDO� WR�ULVP� �0�HOOHU�
�� .D�IPDQQ�� ������� F�UUHQW� HYLGHQFH�
V�JJHVWV�VRPH�FRQI�VLRQ�EHWZHHQ�WKH�WZR��
:DQJ� HW� DO�� ������� IR�QG� WKDW� ZHOOQHVV�
WR�ULVP� LV� VWLOO� DVVRFLDWHG� ZLWK� LOOQHVV��
GHVSLWH�WKH�IDFW�WKDW�LW�LV�D�IRUP�RI�WR�ULVP�
LQWHQGHG�IRU�KHDOWK��SHRSOH��6RPH�VW�GLHV�
on� wellness� tourism� (e.g.� Damijanić,�
������VWLOO�LQFO�GH�KHDOLQJ�HOHPHQWV�LQ�WKH�
FRQWH[W�RI�VSD�UHVHDUFK��DV�WKLV�LV�D�IDFLOLW��
WKDW� FDQ� HQV�UH� ERWK� PDLQWHQDQFH� DQG�
healing� elements.� This�makes� it� di�cult�
WR� GHYHORS� D� FRPSUHKHQVLYH� DSSURDFK�
WR� ZHOOQHVV� WR�ULVP� WKDW� LV� FRPSOHWHO��
VHSDUDWH� IURP�PHGLFDO� WR�ULVP�� ,Q� WHUPV�
of� de�nition,� wellness� tourism� has� no�
�xed� shape,� and� previous� studies� have�
QRW� �HW� VKRZQ� D� FRPPRQ� VWU�FW�UH� RI�
ZHOOQHVV� WR�ULVP�� 7KH� KROLVWLF� QDW�UH� RI�
ZHOOQHVV� WR�ULVP�PDNHV� WKH�SLFW�UH�T�LWH�
FRPSOH[��,Q�IDFW��HDFK�GHVWLQDWLRQ�KDV�LWV�
RZQ� DSSURDFK� WR� LPSOHPHQWLQJ�ZHOOQHVV�
�*:,���������7KLV�VKRZV�WKH�LPSRUWDQFH�
RI� HQYLURQPHQWDO� IDFWRUV� LQ� VKDSLQJ�
ZHOOQHVV�WR�ULVP�EDVHG�RQ�WKH�GHVLUHG�VWDWH�
of�health�of�tourists.�Di�erent�consumers/
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tourists�may� have� di�erent� views� on� the�
desired�state�of�health,�leading�to�di�erent�
SHUFHSWLRQV�ZKHQ�HYDO�DWLQJ�WKH�V�LWDELOLW��
RI�D�GHVWLQDWLRQ�WR�SDUWLFLSDWH�LQ�ZHOOQHVV�
WR�ULVP�

����� �RQFHS�� RI� �HOOQHVV� �RXULVP�
GHYHORSPHQ�

:HOOQHVV�WR�ULVP�GHYHORSPHQW�FDQ�
EH��QGHUVWRRG�DV�WKH�SURFHVV�RI�HQKDQFLQJ�
DQG�H[SDQGLQJ�ZHOOQHVV�WR�ULVP�VHUYLFHV�
WR�PHHW�WKH�QHHGV�RI�WR�ULVWV�DQG�LPSURYH�
WKHLU�ZHOOQHVV�7KLV� LQFO�GHV�� ,PSURYLQJ�
the� quality� and� diversi�cation� of�
ZHOOQHVV�VHUYLFHV�� LQFUHDVLQJ�LQYHVWPHQW�
LQ� PHGLFDO� LQIUDVWU�FW�UH� DQG� WR�ULVP�
VHUYLFHV�� WUDLQLQJ� DQG� FDSDFLW�� E�LOGLQJ�
for�experts�in�the�wellness��eld,�building�
e�ective� promotion� and� marketing�
SURJUDPV�WR�DWWUDFW�WR�ULVWV��7KH��OWLPDWH�
JRDO� LV� WR� FUHDWH� D� V�VWDLQDEOH� ZHOOQHVV�
tourism� industry� that� bene�ts� both�
WR�ULVWV� DQG� ORFDO� FRPP�QLWLHV� �7UDQ���
9���������

,,,��5HVHDUF��PHW�RGV

7KLV� SDSHU� HPSOR�V� D� GHVN� VW�G��
PHWKRGRORJ��� ,W� LQFO�GHV� DOUHDG��
S�EOLVKHG� PDWHULDOV� LQ� UHSRUWV�� DUWLFOHV��
RU� VLPLODU� GRF�PHQWV�� $FFRUGLQJO���
UHOHYDQW� GDWD� DER�W� ZHOOQHVV� WR�ULVP�
is� collected� from� scienti�c� researches,�
scienti�c� articles,� proceedings,� reports,�
HWF�� IURP� UHOLDEOH� LQIRUPDWLRQ� VR�UFHV�
V�FK� DV� WKH� 9LHWQDP� 1DWLRQDO� 7R�ULVP�
$GPLQLVWUDWLRQ�� WKH� ,QVWLW�WH�RI�7R�ULVP�
�HYHORSPHQW� 5HVHDUFK�� WKH� 1DWLRQDO�
/LEUDU���+DQRL�2SHQ�8QLYHUVLW�� OLEUDU���
HWF�� 7KHVH� GDWD� DUH� WKHQ� VFUHHQHG��
classi�ed,�sorted,�and�structured�to�serve�
WKH�SDSHU��

,9��5HVHDUF��UHVXOWV�DQG�GLVFXVVLRQ

�����5HVXO�V

4.1.1.�Literature�review�of�wellness�
WRXULVP�LQ�9LHWQDP

,Q� ������ WKH� ,QVWLW�WH� IRU� 7R�ULVP�
�HYHORSPHQW� �� 5HVHDUFK� KHOG� D�
ZRUNVKRS�RQ�GHYHORSLQJ�ZHOOQHVV�WR�ULVP�

LQ� 9LHWQDP�� DV� D� SUHPLVH� WR� DWWUDFW� WKH�
DWWHQWLRQ� RI� DFDGHPLFV� RQ� ZHOOQHVV�
WR�ULVP��+RZHYHU��WKH�SUHVHQWDWLRQV�LQ�WKH�
ZRUNVKRS� RQO�� VWRSSHG� DW� UH�SUHVHQWLQJ�
the� de�nitions� of� wellness� tourism,�
UHSRUWLQJ�RQ�PDUNHW�WUHQGV�� DQG�VW�G�LQJ�
WKH� F�UUHQW� VWDW�V� RI� ZHOOQHVV� WR�ULVP�
GHVWLQDWLRQV� LQ� WKH� ZRUOG�� )RU� H[DPSOH��
7UDQ� ������� SUHVHQWHG� WKH� H[SHULHQFH� RI�
GHYHORSLQJ� ZHOOQHVV� WR�ULVP� LQ� &KLQD�
DQG� VRPH�1RUWKHDVW�$VLDQ� FR�QWULHV��9��
������� SURSRVHG� D� PRGHO� RI� GHYHORSLQJ�
KRW� PLQHUDO� VSULQJV� DVVRFLDWHG� ZLWK�
ZHOOQHVV� WR�ULVP� IRU� WR�ULVW� GHVWLQDWLRQV�
LQ� 9LHWQDP��$OWKR�JK� WKH� UHSRUWV� LQ� WKH�
�����FRQIHUHQFH�ZHUH�DOO�YHU��LQWHUHVWLQJ�
DQG� SURYLGHG� SHUVSHFWLYHV� RQ� ZHOOQHVV�
WR�ULVP��WKH�FRQIHUHQFH�V�JRDO�ZDV�RQO��WR�
JDLQ� D� GHHSHU� �QGHUVWDQGLQJ� RI�ZHOOQHVV�
WR�ULVP��ZKLFK�LV�VWLOO�T�LWH�QHZ�WR�WKH�ZRUOG�
PDUNHW��7KHUHIRUH��ZH�VWLOO�GR�QRW�KDYH�DQ�
LGHD� RI� KRZ�9LHWQDPHVH� WR�ULVWV� LQWHUDFW�
ZLWK�RU�SHUFHLYH�ZHOOQHVV�WR�ULVP��DV�ZHOO�
DV� KRZ� 9LHWQDPHVH� FRQV�PHUV� SHUFHLYH�
WKH�FRQFHSW�RI��ZHOOQHVV���ZKLFK�LV�D�YHU��
LPSRUWDQW� IDFWRU� WKDW� FDQ� GHWHUPLQH� WKH�
V�FFHVV� RU� IDLO�UH� RI� D� WR�ULVP� SURJUDP��
as�Bočkus�et�al.� (2023)�pointed�out�with�
5�VVLDQ�DQG�)LQQLVK�WR�ULVWV��1JR��������
FRPSDUHG� WKH�YLHZV�RQ�ZHOOQHVV�WR�ULVP�
RI�IRUHLJQ�DQG�9LHWQDPHVH�WR�ULVWV�DQG�DOVR�
pointed�out�the�di�erences�between�groups�
RI� WR�ULVWV�� KRZHYHU�� WKH� D�WKRU�V� UHV�OWV�
GLG� QRW� JR� LQWR� GHWDLO� DER�W� WKH� UHDVRQV��
$QRWKHU�UDUH�VW�G��RQ�ZHOOQHVV�WR�ULVP�LQ�
�����E��1J��HQ�DQG�FROOHDJ�HV��1J��HQ�
HW� DO��� ������ FRQG�FWHG� RQ� 9LHWQDPHVH�
WR�ULVWV� LQ� %D� 9L� 1DWLRQDO� 3DUN� VKRZHG�
WKDW� 9LHWQDPHVH� WR�ULVWV� KDYH� D� JUHDW�
GHPDQG�IRU�ZHOOQHVV�WR�ULVP��7KH�D�WKRUV�
SRLQWHG� R�W� WKDW� IDFWRUV� V�FK� DV� LQFRPH��
ORFDWLRQ�� DQG� QDW�UDO� VFHQHU�� DW� WKH�
destination� are� factors� a�ecting� tourists’�
GHPDQG� IRU� VLJKWVHHLQJ�ZLWK� WKH�S�USRVH�
RI��ZHOOQHVV����WKHVH�DUH�LPSRUWDQW�IDFWRUV�
IRU�VWDNHKROGHUV�WR�UHIHU�WR�LQ�GHYHORSLQJ�
ZHOOQHVV� WR�ULVP�� 7KH� DERYH� UHV�OWV� DUH�
YHU��LQWHUHVWLQJ�DQG�VHUYH�DV�D�SUHPLVH�IRU�
GHWHUPLQLQJ� 9LHWQDPHVH� SHRSOH�V� YLHZV�



��

RQ��ZHOOQHVV���ZKLFK�LV�VWLOO�D�ELJ�JDS�LQ�
WKH�WKHRUHWLFDO�V�VWHP�RI�ZHOOQHVV�WR�ULVP��

4.1.2.�Literature�review�of�wellness�
WRXULVP�LQ�WKH��RU�G

4.1.2.1.�Motivation�to�participate�in�
�H��QHVV�WRXULVP

7KH�DVV�PSWLRQ�PDGH�ZKHQ�WR�ULVWV�
GHFLGH�WR�HQJDJH�LQ�ZHOOQHVV�WR�ULVP�LV�WKDW�
the�chosen�destination�is�identi�ed�as�being�
V�LWDEOH�IRU�WKH�S�USRVH�RI�PDLQWDLQLQJ�DQG�
improving�health,�as�de�ned�by�wellness�
WR�ULVP��7KLV�LV�V�SSRUWHG�E��WKH�UHV�OWV�RI�
SUHYLR�V� VW�GLHV� RQ� WR�ULVWV��PRWLYDWLRQV�
IRU� HQJDJLQJ� LQ� ZHOOQHVV� WR�ULVP� �H�J���
7�]�QNDQ��������

,Q� JHQHUDO�� IRU� WKH� WKHRU�� RI�
PRWLYDWLRQ� IRU� SDUWLFLSDWLQJ� LQ� ZHOOQHVV�
WR�ULVP�� &KHQ� HW� DO�� ������� GLYLGHG� WKH�
PRWLYDWLRQV� RI� WR�ULVWV� SDUWLFLSDWLQJ� LQ�
ZHOOQHVV� WR�ULVP� LQWR� IR�U� PDLQ� JUR�SV��
UHOD[DWLRQ� WR� UHG�FH� VWUHVV�� SDUWLFLSDWLRQ�
LQ� YDULR�V� DFWLYLWLHV�� HQWHUWDLQPHQW��
DQG� HQMR�LQJ� QDW�UH�� 2WKHU� VW�GLHV� RQ�
PRWLYDWLRQ� IRU� SDUWLFLSDWLQJ� LQ� ZHOOQHVV�
WR�ULVP�DOVR� VKDUH�WKH�YLHZ�RI� D�PL[W�UH�
RI� PRWLYDWLRQV� WKDW� PDNH� FRQV�PHUV�
SDUWLFLSDWH� LQ�ZHOOQHVV� WR�ULVP��DOWKR�JK�
the� implementation� is� slightly� di�erent.�
)RU� H[DPSOH�� %RFN�V� HW� DO�� �������
SUHVHQWHG� WKH� IDFWRUV� WKDW� PRWLYDWH�
ZHOOQHVV� WR�ULVP� EHKDYLRU�� LQFO�GLQJ�
UHOD[DWLRQ�� VRFLDO� VWDW�V��SK�VLFDO� EHD�W���
SHUVRQDO�GHYHORSPHQW��QDW�UH��DQG�VRFLDO�
interaction.�Although�di�erent�studies�have�
di�erent� approaches� to� the� motivations�
IRU� SDUWLFLSDWLQJ� LQ� ZHOOQHVV� WR�ULVP��
WKH� D�WKRUV� VKDUH� WKH� YLHZ� WKDW� WKHUH� LV�
D� PL[W�UH� RI� PDQ��PRWLYDWLRQV�� DQG� WKH�
JUR�SV�DUH�T�LWH�VLPLODU�LQ�FKDUDFWHULVWLFV��
)RU� H[DPSOH�� WKH� JUR�S� RI� UHOD[DWLRQ�
DQG� QDW�UH� HQMR�PHQW�PRWLYDWLRQV� LQ� WKH�
VW�G�� RI� %RFN�V� HW� DO�� ������� LV� DOPRVW�
HT�LYDOHQW�WR�WKH�JUR�S�RI�UHOD[DWLRQ�DQG�
VWUHVV�UHG�FWLRQ�PRWLYDWLRQV�DQG�WKH�JUR�S�
RI�QDW�UH�LQ�&KHQ�HW�DO����������

0RWLYDWLRQV� IRU� ZHOOQHVV� WR�ULVP�
in�uence�tourists’�interactions�with�wellness�
DFWLYLWLHV��VWUHQJWKHQLQJ�OR�DOW���.LP�HW�DO���

�������+RZHYHU�� WKLV� LV�QRW�ZLWKR�W�ULVNV��
:KLOH� LQWHUDFWLRQV� ZLWK� ZHOOQHVV� WR�ULVP�
DFWLYLWLHV� OHDG� WR� GHVWLQDWLRQ� VHOHFWLRQ�
GHFLVLRQV��YLVLWLQJ�D�GHVWLQDWLRQ� WRR�PDQ��
WLPHV�FDQ�UHG�FH� WR�ULVWV��LQVSLUDWLRQ��/L��
HW� DO��� ������� ,Q�RWKHU�ZRUGV��PRWLYDWLRQV�
IRU� ZHOOQHVV� WR�ULVP� GR� QRW� DOZD�V� OHDG�
WR� SRVLWLYH� R�WFRPHV� IRU� WR�ULVWV�� 7R�ULVW�
H[SHULHQFHV� LQ� ZHOOQHVV� WR�ULVP� GHSHQG�
largely�on�tourists’�beliefs�about�the�bene�ts�
WKH�� FDQ� UHFHLYH� IURP� UHODWHG� DFWLYLWLHV�
�:HQGUL� HW� DO��� ������� �HPRJUDSKLF�
LQIRUPDWLRQ�� V�FK� DV� DJH� RU� HG�FDWLRQ�
OHYHO�RI� WR�ULVWV�� FDQ�SUHGLFW� WKHVH� EHOLHIV�
UHODWLYHO��ZHOO��.RVNLQHQ���:LOVND���������
,Q�DQ��FDVH��SUHYLR�V�VW�GLHV�DJUHH�WKDW�WKH�
GHPDQG� IRU�ZHOOQHVV�WR�ULVP�LV�GULYHQ�E��
many� di�erent� in�uencing� factors� at� the�
VDPH� WLPH�� DQG� WKHVH�PRWLYDWLRQV�DUH� QRW�
�xed�across�cases.�On�the�side�of�wellness�
VHUYLFH� SURYLGHUV�� WKH�� ZLOO� QDW�UDOO�� WU��
WR�VDWLVI��PRVW�RI�WKH�WR�ULVWV��PRWLYDWLRQV�
�0�HOOHU���.D�IPDQQ���������,Q�DGGLWLRQ��
ORRNLQJ� DW� WKH� KHWHURJHQHR�V� VWU�FW�UH� RI�
PRWLYDWLRQV� IRU� SDUWLFLSDWLQJ� LQ� ZHOOQHVV�
WR�ULVP�FRQWULE�WHV�WR�H[SODLQLQJ�ZK��HDFK�
GHVWLQDWLRQ�KDV�LWV�RZQ�FKDUDFWHULVWLFV�ZKHQ�
o�ering�wellness�tourism�(GWI,�2018).

5HFHQW�UHVHDUFK�RQ�ZHOOQHVV�WR�ULVP�
PRWLYDWLRQV�E��%RFN�V�HW�DO���������VKRZV�
that�di�erent�countries�are�more�inclined�
towards� di�erent� sets� of� motivations,� or�
KDYH�WKHLU�RZQ�SULRULWLHV�IRU�PRWLYDWLRQV��
)RU� H[DPSOH�� 5�VVLDQ� DQG� /LWK�DQLDQ�
WR�ULVWV� SUHIHU� SK�VLFDO� DFWLYLWLHV� ZKHQ�
FKRRVLQJ�ZHOOQHVV�WR�ULVP��ZKLOH�)LQQLVK�
WR�ULVWV� SULRULWL]H� H[WHUQDO� IDFWRUV� IRU�
ZHOOQHVV� WULSV�� 7KH� D�WKRUV� V�JJHVW� WKDW�
this� di�erence� comes� from� di�erent�
YLHZV�RQ��ZHOOQHVV��LQ�HDFK�FR�QWU���IRU�
H[DPSOH�� 5�VVLDQV� EHOLHYH� WKDW� ZHOOQHVV�
P�VW�EH�EHD�WLI�O�DQG�KHDOWK���ZKLOH�)LQQV�
GR�QRW�FDUH�P�FK�DER�W�WDNLQJ�FDUH�RI�WKHLU�
DSSHDUDQFH��$FFRUGLQJ� WR�.�NNRQHQ�DQG�
6DUSLOD� �������� )LQQLVK� YLHZV� RQ� EHD�W��
DUH�JHQHUDOO��PRGHVW�DQG�SUDJPDWLF�

7K�V�� VHUYLFH� SURYLGHUV� QHHG� WR�
�QGHUVWDQG� KRZ� WKHLU� WDUJHW� F�VWRPHUV�
perceive� wellness� before� o�ering� or�
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GHYHORSLQJ� UHODWHG� SURG�FWV�� /RRNLQJ� DW�
WKH�H[DPSOH�RI�%RFN�V�HW�DO����������LW�LV�
FOHDU�WKDW�D�ZHOOQHVV�WR�ULVP�VHUYLFH�WKDW�LV�
V�LWDEOH�IRU�5�VVLDQ�WR�ULVWV�ZR�OG�QRW�EH�
ZHOO� UHFHLYHG�E��)LQQLVK� WR�ULVWV��VLPSO��
EHFD�VH� F�VWRPHUV� ZR�OG� QRW� UHFRJQL]H�
WKH�VHUYLFH�DV�EHLQJ�IRU�ZHOOQHVV�S�USRVHV�

4.1.2.2.� The� relationship� of�
�H��QHVV� WRXULVP� �LWK� WRXULVWV� DQG� �RFD��
FRPPXQLWLHV

6LQFH� ZHOOQHVV� WR�ULVP� UHPDLQV�
D� QLFKH� PDUNHW�� WKH� Q�PEHU� RI� VW�GLHV�
IRF�VLQJ� VROHO�� RQ� ZHOOQHVV� WR�ULVP� LV�
VWLOO� OLPLWHG�� HVSHFLDOO�� VW�GLHV� RQ� WKH�
UHODWLRQVKLS�EHWZHHQ�ZHOOQHVV� WR�ULVP� DQG�
WR�ULVWV� DQG� ORFDO� FRPP�QLWLHV� �8�VDO� HW�
DO��� ������:DQJ� HW� DO��� �������8�VDO� HW� DO��
�������FRPSDUHG�WKH�SHUVSHFWLYHV�RI�T�DOLW��
RI�OLIH�IURP�ERWK�WR�ULVWV�DQG�ORFDO�UHVLGHQWV�
to� clarify� how� tourism� a�ects� the� health�
RI� ORFDO� FRPP�QLWLHV��:DQJ� HW� DO�� �������
IR�QG�WKDW�ORFDO�UHVLGHQWV�LVRODWH�WKHPVHOYHV�
IURP�ZHOOQHVV�WR�ULVP�DFWLYLWLHV�DV�D�ZD��WR�
SURWHFW� WKHPVHOYHV� IURP�GLVHDVHV� WKDW�PD��
EH�WUDQVPLWWHG�IURP�WR�ULVWV�

4.1.2.3.� The�needs�of�wellness�tourists

7KH� QHHGV� RI� ZHOOQHVV� WR�ULVWV�
KDYH� UHFHLYHG� FRQVLGHUDEOH� FRQWULE�WLRQV�
IURP�YDULR�V�D�WKRUV��6W�GLHV�LQ�WKLV�DUHD�
IRF�V� RQ� GHVFULELQJ� KRZ� WR�ULVWV� VHHN�
DQG� GHPDQG� FRPSUHKHQVLYH� ZHOOQHVV�
services,� which� include� many� di�erent�
W�SHV�RI�VHUYLFHV�DQG�H[SHULHQFHV��7�SLFDO�
UHSUHVHQWDWLYHV�DUH�WKH�PRWLYDWLRQDO�IDFWRUV�
IRU�SDUWLFLSDWLQJ�LQ�ZHOOQHVV�WR�ULVP��

)RU� H[DPSOH�� .RQ�� HW� DO�� �������
VKRZHG�WKDW�ZHOOQHVV�WR�ULVWV�DUH�DWWUDFWHG�
E��D�PL[W�UH�RI�DFWLYLWLHV�WKDW�LQFO�GH�PDQ��
di�erent�types,�such�as�sports,�spirituality,�
DQG� F�OW�UH��$PRQJ� WKH� SURSRVHG� W�SHV��
DFWLYLWLHV� UHODWHG� WR� UHOD[DWLRQ� DQG� VWUHVV�
relief�ranked��rst,�followed�by�the�factors�
WKDW�PRWLYDWH�FRQV�PHUV� WR�SDUWLFLSDWH�LQ�
ZHOOQHVV�WR�ULVP�DFWLYLWLHV�

4.1.2.4.� Factors� a�ecting� the�
GHYH�RSPHQW�RI�KHD�WK�WRXULVP

6KHOGRQ�DQG�%�VKHOO��������SURSRVHG�
the� �rst� theoretical� model� of� wellness�

WR�ULVP�WR�OLQN�UHODWHG�IDFWRUV�V�FK�DV�W�SH�
RI� H[SHULHQFH�� WR�ULVW�PRWLYDWLRQ�� IDFWRUV�
in�uencing� choice,� and� components� that�
IRUP� D� ZHOOQHVV� WR�ULVP� GHVWLQDWLRQ��
7KHVH� IDFWRUV� DUH� V�QWKHVL]HG� LQWR� WKUHH�
main� groups,� re�ecting� the� “holistic”�
FKDUDFWHU�RI�ZHOOQHVV�WR�ULVP��ZKLFK�LV�D�
FRPELQDWLRQ�RI�IDFWRUV�UHODWHG�WR�WR�ULVP�
H[SHULHQFH��V�FK�DV�LQIUDVWU�FW�UH��WR�ULVW�
H[SHULHQFH��DQG�QDW�UDO�UHVR�UFHV�

,Q� ������ WKH� :HOOQHVV� 7UDYHO�
$VVRFLDWLRQ� �:7$�� PHQWLRQHG� QLQH�
HVVHQWLDO� HOHPHQWV� RI� D�ZHOOQHVV� WR�ULVP�
GHVWLQDWLRQ� E�W� GLG� QRW� JLYH� WKH� OHYHO�
of� in�uence� of� these� elements� on� the�
GHYHORSPHQW� RI� ZHOOQHVV� WR�ULVP��7KHVH�
QLQH�HOHPHQWV�LQFO�GH��VDIH�HQYLURQPHQW��
FOHDQ�LQIUDVWU�FW�UH��T�DOLW��RI�OLIH�RI�ORFDO�
SHRSOH� SDUWLFLSDWLQJ� LQ� WR�ULVP�� QDW�UDO�
UHVR�UFHV��V�VWDLQDEOH�SROLFLHV��KHDOWK�FDUH�
VHUYLFH�J�LGHV��UHVWD�UDQWV�VHUYLQJ�KHDOWK��
IRRG�� KHDOWK� FDUH� UHODWHG� HT�LSPHQW� DQG�
WR�UV�� DQG� D� T�LHW� SK�VLFDO� HQYLURQPHQW��
8OODK� HW� DO�� �������� LQ� D� VW�G�� UHODWHG� WR�
factors� a�ecting� health� and� wellness�
WR�ULVP��PHQWLRQHG�IR�U�FRQWHQWV��PDUNHW�
GHPDQG�� VHUYLFH� V�SSO��� LQIUDVWU�FW�UH��
DQG�H[WHUQDO�HQYLURQPHQW�

������LVFXVVLRQ

7KH�RYHUYLHZ�RI�WKH�DERYH�UHVHDUFK�
VKRZV� WKDW� ZHOOQHVV� WR�ULVP� LV� D� IDLUO��
QHZ�W�SH�RI�WR�ULVP��)RUHLJQ�VW�GLHV�KDYH�
PHQWLRQHG� PDQ�� DVSHFWV� RI� WKLV� W�SH� RI�
WR�ULVP�� KRZHYHU�� UHVHDUFK� RQ� IDFWRUV�
a�ecting� the� development� of� wellness�
WR�ULVP� LV� ODFNLQJ�� &�UUHQWO��� WKHUH� DUH�
T�LWH� D� IHZ� VW�GLHV�� RQO�� SRLQWLQJ� R�W�
some�in�uential�factors�but�not�clarifying�
WKH�FRUUHODWLRQ�EHWZHHQ�WKH�IDFWRUV�RQ�WKH�
GHYHORSPHQW�RI�ZHOOQHVV�WR�ULVP��

$SSO�LQJ� WKHVH� UHVHDUFK� UHV�OWV�
LQ� 9LHWQDP� LV� QRW� UHDOO�� V�LWDEOH� G�H� WR�
the� di�erent� characteristics� of� culture,�
HFRQRP��� DQG� VRFLHW�� LQ� HDFK� FR�QWU���
ZKLOH� LQ� WKH� FR�QWU��� WKHUH� LV� DOPRVW� QR�
complete�research�on�the�factors�a�ecting�
WKH� GHYHORSPHQW� RI� KHDOWK� WR�ULVP� LQ�
9LHWQDP��%HVLGHV��WKHUH�LV�D�ODFN�RI�VW�GLHV�
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RQ�KRZ�9LHWQDPHVH�WR�ULVWV�LQWHUDFW�ZLWK�
RU� SHUFHLYH�ZHOOQHVV� WR�ULVP�� DV� ZHOO� DV�
KRZ�9LHWQDPHVH� FRQV�PHUV� SHUFHLYH� WKH�
FRQFHSW� RI� �ZHOOQHVV��� ZKLFK� LV� D� YHU��
LPSRUWDQW� IDFWRU� WKDW� FDQ� GHWHUPLQH� WKH�
V�FFHVV� RU� IDLO�UH� RI� D� WR�ULVP� SURJUDP��
7KRVH�DUH�SRWHQWLDO�DUHDV�IRU�I�W�UH�VW�GLHV�
DQG� UHVHDUFK� UHODWHG� WR�ZHOOQHVV� WR�ULVP�
GHYHORSPHQW�LQ�9LHWQDP�

9��&RQFOXVLRQ

7KH� ZHOOQHVV� WR�ULVW� PDUNHW� LV�
IRUHFDVW� WR� JURZ� UDSLGO�� DQG� VWURQJO�� LQ�
WKH� QHDU� I�W�UH� DIWHU� WKH� JOREDO� WR�ULVP�
LQG�VWU��UHFRYHUV�DIWHU�WKH�SDQGHPLF��7KH�
V�SSO�� DQG� GHPDQG� RI� WKLV� PDUNHW� KDYH�
many� di�erent� characteristics� compared�
WR� UHJ�ODU� WR�ULVP�� VR�PHHWLQJ� WKH�QHHGV�
RI� ZHOOQHVV� WR�ULVWV� DOVR� SRVHV� PDQ��
FKDOOHQJHV� IRU� GHVWLQDWLRQV� �7UDQ� ��9���
�������7KLV�SDSHU�DLPV�WR�SURYLGH�D�I�UWKHU�
ORRN�LQWR�WKH�OLWHUDW�UH�UHYLHZ�RI�WKLV�NLQG�
RI�WR�ULVP��RSHQLQJ�QHZ�UHVHDUFK�JDSV�IRU�
UHVHDUFKHUV� WR� GHYHORS� ZHOOQHVV� WR�ULVP�
I�UWKHU�LQ�WKH�I�W�UH��

�FNQRZOHG�HPHQWV�� 7KLV� VW�G��
ZDV� I�QGHG� E�� SURMHFW� �5HVHDUFK� RQ�
factors� a�ecting� the� development� of�
ZHOOQHVV�WR�ULVP�LQ�9LHWQDP��FRGH�%�����
0+1����IURP�0LQLVWU��RI�(G�FDWLRQ�DQG�
7UDLQLQJ��9LHWQDP�
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nhanh�trên�thị�trường�du�lịch�toàn�cầu,�do�đó�nó�mang�đến�những�thay�đổi�mới�về�cơ�sở�khách�
hàng,�dịch�vụ�và�sản�phẩm�cung�cấp.�Đây�cũng�là�chủ�đề�gợi�mở�cho�các�nhà�nghiên�cứu�
liên�quan�đến�du�lịch,�du�lịch�chăm�sóc�sức�khoẻ�và�phát�triển�du�lịch�chăm�sóc�sức�khoẻ.��jL�
báo�tập�trung�làm�rõ�một�số�tổng�quan�về�các�nghiên�cứu�liên�quan�đến�du�lịch�chăm�sóc�sức�
khoẻ,�từ�đó�tìm�ra�các�khoảng�trống�nghiên�cứu�cho�các�nghiên�cứu�trong�tương�lai.�

Từ�khóa:�du�lịch,�sức�khoẻ,�phát�triển,�du�lịch�chăm�sóc�sức�khoẻ,�tổng�quan.
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